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NEW BOOK HELPS COMPANIES APPLY LESSONS LEARNED FROM A MOUSE (MICKEY MOUSE, THAT IS)
ORLANDO, FL – December 17, 2008.  Dennis Snow’s newest book is resonating with readers looking for a way to meet today’s very real economic challenges head-on.  Already appearing in Amazon’s top ten in the customer service category, Lessons from the Mouse’s recipe for “walk-through-fire” customer loyalty couldn’t be more timely.  
While providing exceptional customer service in today’s business climate is an organizational imperative, the concepts learned in Lessons from the Mouse: A Guide for Applying Disney World’s Secrets of Success to Your Organization, Your Career, and Your Life (DC Press),  transcend time.  Snow shares ten key lessons for delighting customers that he learned during a twenty-year career with Walt Disney World. 
Each chapter (lesson) provides a template for applying Disney World’s success strategies. Lessons From the Mouse can be used by any organization or individual employee to improve the customer experience and distance themselves from the competition. 
-MORE-

While showing admiration for Disney’s business model, Mr. Snow does not hesitate to give his readers a behind-the-scenes tour as he shares some mistakes that bring a dose of reality to Disney’s magic (such as seeing Cinderella smoking a cigarette). But at its core, Lessons From the Mouse is about specific actions that create great customer experiences. From chapters like, “What Time is the Three O’Clock Parade? Is Not a Stupid Question,” and “Never Let Backstage Come Onstage,” Snow uses humor and real life examples to drive each lesson home. 
Dennis Snow began his career at Walt Disney World in 1979 as Captain Nemo at the 20,000 Leagues under the Sea attraction.  He then managed several different areas of the park, taught customer service and leadership skills to incoming “cast members” at the famous Disney University, and consulted with global corporations such as Coca Cola and American Express through the Disney Institute. He is now an international speaker, consultant, and author helping organizations improve their customer service.
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